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Copyright Agency Limited (CAL)

Access and Copyright
In the Digital World




Conference Themes

e Magic
e Myth
e Money




The Meaning of CAL

Copyright Agency Limited
Moral & economic rights
Access and rights

High-volume, fair price




A Creator’s Right to Choose

o Creators’ rights in the digital age

« Flexibility and choice




ldeas, Expression and Work

 The free flow of ideas
e Original expression of ideas

e The starving author in the digital
Utopia




Technology and Business

e Online delivery Opportunities and
threats

e Business Models with mutual benefits




Case Studies: CopyCo

Digital press clippings

The transition from old economy to
new economy

Transactional DRM




Digital Coursepack Value Chain [

content institutions

Oradiiction Proe B2E licensing
v Production Proces: SO eents wih CAL

: ; . Marketing of high
A Academics Pre-media Printers b quality course content

v

. Select from rights Aggregate discrete Offer specialised
Publishers cleared, high pieces of digital bulk printing Students
quality, digitised content into one and/or print on e
Digitise and host content digital file demand solutions nf:;‘if;;ﬁ?;‘;‘ﬂggh
granular, rights !
cleared, high Access & y  Allocate a DOI Access the digital a distriouted ':'t““l
guality content download discrete to the digital Coursepack file via ciivironimen
digital files Coursepack file the DOI and print
Allocate DOIs to metadata BUUHSE”EI'S
content Add Define print _
supplementary HENELE ) Otter improved
content product

Supply metadata Better inventory
to CAL management




Case Studies:
Digital Course Materials (DCM)

 Coursepacks

e Granular elements
e Aggregation

e Digital delivery




Case Studies:
Classic Australian Works

 New markets for books and journals
e Collaborative effort

e Supporting Australian creators




Common Threads

e Trusted third party
e Partnering

 Negotiating the new value chain




In Conclusion...

CAL, access and rights in the digital
age

Meeting the needs of creators and
consumers

Helping to build an online social
Infrastructure
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